
IS SOCIAL MEDIA A FORCE 

FOR GOOD IN PHARMACY 

AND PATIENT SAFETY? 

Top reasons why it is NOT good for you, the 

profession, and your patients. 



1. What does the literature say? 

• The literature basically says nothing! 

• Provider attitudes toward the use of social media 

• Patient attitudes toward the use of social media 

• LEGAL IMPLICATIONS of using social media 

• Unprofessional behavior of providers using social media  

• Frameworks for discipline of providers using social media 

inappropriately 

 

 



2. We have no evidence, what’s next? 

• Let’s say you received the following question on rounds: 

 

“This patient is experiencing alopecia. I recently heard that 

coconut oil can stimulate hair growth.  Any evidence for 

that?” 

 

 

 



2. We have no evidence, what’s next? 

The PubMed approach: 



2. We have no evidence, what’s next? 

The social media approach: 



3. It will result in this: 

Patient: Hello @Rx, I need something for my #diarrhea 

Pharmacist: Hello @DOHpatient, tell me about your 

#diarrhea 

Patient: Ok, well it is #loose, #watery, and happens 

#5TimesAnHour 

Pharmacist: Oh, I see. That must be #uncomfortable.  Do 

you have a #Fever? 

Patient: Yes. 

Pharmacist: Well, then I #suggest you see a #doctor to be 

assessed for #antibiotics. #Tc 

Patient: #Thanks 



3. Or this: 

• Pharmacist: Can you send a picture of your #rash? 

• Patient: Ok 

 

 

 

 

 

 

• Pharmacist: Which filter is that? 

• Patient: Valencia 

• Pharmacist: Can you repeat with Juno?  



4. No return on investment 

• How many of you feel you have extra time at work?  

 

• How many of you feel you have extra time at home?  

 

• What beneficial outcomes will arise from the time and 

energy required to develop and sustain a social media 

platform? 



To Conclude 

 

Social media is NOT a force for good in 

pharmacy and patient safety 

 
Let’s stick to developing evidence-based practices 

known to positively impact patient care!  

 


